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Introduction

Entrepreneurship is now a well-known phenomenon in the world. This field
is progressing because of the growth it provides to the economy and has the attention
of many researchers (Shi et al., 2020). Throughout the world, entrepreneurship has
been recognized for boosting the economy, bringing innovation, and increasing
employment (Laguia et al., 2019a). Individuals, or, let's say, entrepreneurs, are
generally considered creative because they can come up with ideas that have the
potential to change the world or are valuable for businesses. Creativity is not a pre-
requisite for entrepreneurial Intention, but with creativity, an individual has many
chances to have higher entrepreneurial intention (Laguia et al., 2019a). Creativity
positively affects entrepreneurial Intention (Shi et al., 2020). Entrepreneurship refers
to an individual’s ability to change an idea into a startup (Laguia et al., 2019a).
Creativity is the transformation of existing ideas into new, novel, and valuable ideas
(Zampetakis & Moustakis, 2006a).

This introduction section covers the link between entrepreneurial Intention
and Individual creativity. An individual’s creativity has a positive impact on an
individual’'s entrepreneurial intention (Zampetakis & Moustakis, 2006a). Individuals’
self-creativity is a predator of entrepreneurial intention and passion (Biraglia &
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Kadile, 2017). There is a significant relationship between creativity and
entrepreneurial intention. It means that the more an individual assesses
himself/herself as creative, the more likely he/she will have an entrepreneurial
intention (Biraglia & Kadile, 2017). This research further investigates the link between
an Individual’s Creativity and Entrepreneurial Intention.

This section focuses on the family's relationship between entrepreneurial
intention and creativity. Well supportive and creative family environment increases
the entrepreneurial intention of an individual (Zampetakis & Moustakis, 2006a).

Many kinds of research have concluded that university creativity does not
affect the entrepreneurial intention of an individual or has not had a positive effect
on entrepreneurial intention (Zampetakis & Moustakis, 2006a).

Literature Review

Creativity

Creativity is an individual's ability to discover an idea, think it over, and create
something innovative out of it (Anjum et al., 2020). Creativity is a crucial aspect for
an entrepreneur. Through creativity, a person can generate new ideas by linking the
dots (Shi et al., 2020). Creativity can be defined in more than 100 definitions (Shi et
al., 2020). Features of a creative lifestyle are flexibility, unqualified attitude, and
behave our. Another purpose of creative thinking is out-of-the-box thinking.
Creativity can be helpful both for short-term and long-term goals (Biraglia & Kadile,
2017).

Individuals with high creativity mostly go toward careers associated with
entrepreneurship (Biraglia & Kadile, 2017). A new venture is established with minds
closely related to creativity (Biraglia & Kadile, 2017). Creative minds are recognized
when a mind hits a challenging situation (Biraglia & Kadile, 2017).

Every individual is born with a mind that is either a left-brain thinker or a
right-brain thinker. It does not mean that an individual has a right or left brain. It
means that one side of the brain dominates your thinking process. The theory says
that if you are a left-brain thinker, you promise analytics, mathematics, calculations,
etc.; if you are a right-brain thinker, you are primarily good at creativity and arts
(Healthline-mental well-being). Creativity is an ability to recognize problems and
find solutions through out-of-the-box thinking or intrinsic feeling (Laguia et al.,
2019a).

Individuals' Creativity and Entrepreneurial Intention:

Creativeness is frequently used to describe entrepreneurs and is regarded as
one of their key traits.(Gielnik et al., 2014). Another aspect of the entrepreneurial
stereotype is creativity (Gupta et al., 2014). Entrepreneurship and innovative business
practices have a long history of being characterized as acts of creativity.(Amabile et
al., 1996) and the two are often used synonymously. The connection can be seen in
the idea that novelty and newness play a crucial role in entrepreneurship ( Davidsson,
2002). Entrepreneurs must come up with concepts for novel products or services that
can be introduced to a market, and once they have done so, they must determine how
to carry out this process successfully. Because creative ideas are distinguished by
novelty and effectiveness(Amabile et al., 1996) we expect that students’ creative
dispositions should affect their eagerness to engage in entrepreneurship(Laguia et al.,
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2019b) The few empirical studies on this subject to date have supported the idea that
students are more likely to want to start their own businesses if they feel more creative
(Laguia et al., 2019b) (Zampetakis & Moustakis, 2006b) found that discovered that
college students' self-perceived creativity was correlated with their entrepreneurial
intentions.

Entrepreneurial intention (EI) is defined as a "state of mind that leads to action
and predicates attention toward entrepreneurial behaviors such as starting a new
business and becoming an entrepreneur" (Laguia et al., 2019a).

An entrepreneur sees a gap in a particular situation or market and finds a
solution for that problem (Zampetakis & Moustakis, 2006a). Vital elements for
entrepreneurs are looking for opportunity and intention (Zampetakis & Moustakis,
2006a). We have to find that weather creativity increases entrepreneurial intention or
vice versa.

There have been few empirical studies that show that if an individual believes
that he is creative, their entrepreneurial intentions could be higher (Laguia et al.,
2019a). Entrepreneurial intention is a substantial area in entrepreneurship research
(Rodrigues et al.,, 2019). Many researchers admit that intention is of utmost
importance in starting a new business and that an individual's decision is solely
voluntary (Rodrigues et al., 2019). With the discussion, we have generated the
following hypotheses H1:

H1: Individuals' Creativity positively relates to Entrepreneurial Intention.

People who consider themselves creative generally have a positive attitude
(Shi et al., 2020). A survey was conducted at a university in Taiwan that showed that
individuals who have higher creativity possess higher entrepreneurial intentions (Shi
et al., 2020). It means that individuals' creativity is directly proportional to
entrepreneurial intention. Another survey was constructed in different Spanish
universities taking into account 1178 scholars and researchers, which stated that
entrepreneurial purpose is not only influenced by individuals' creativity but also by
entrepreneurial experience, positive attitude and perceptual utility (Shi et al., 2020).

An individual can be both male and female; no significant studies show that
a male is more creative than a female or vice versa(Ahmed et al., 2010). Even people
who want to make much money tend to score higher in creativity and entrepreneurial
intention than those who want to earn enough income to support the family{Citation}
(Naveed Ahmed, n.d.). Entrepreneurs come up with innovative ideas because they
make a road map in their minds and connect the nodes (Naveed Ahmed, n.d.).
Students who have gone through courses related to entrepreneurship tend to score
higher in creativity and innovativeness than students of business (Naveed Ahmed,
n.d.).

An individual who is good at identifying opportunities for several businesses
is an important trait for a successful entrepreneur (Zampetakis & Moustakis, 2006a).
Intrinsic abilities also encourage an individual to generate creative ideas (Zampetakis
& Moustakis, 2006a).

Creativity in Family and Entrepreneurial Intention:

Individuals with a family business and influence it tends to score higher
entrepreneurial intention (Ahmed et al., 2010). If someone has entrepreneurship
experience from their family significantly impacts their entrepreneurial intention
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(Naveed Ahmed, n.d.). People who have family members in the business are proud
of them and are indeed a helping hand for them financially and non-
financially(Ahmed et al., 2010)

Gender, family, business experience, and level of education are the main
characteristics in recognizing entrepreneurial intention (Turker & Sonmez Selcuk,
2009). Individuals applying to an entrepreneurial organization with prior work
experience think innovatively in the decision-making of different elements of the firm
or organization(Turker & Sonmez Selcuk, 2009). Funds (cash or other assets) are
financial capital that an individual uses for business purposes (Sieger & Minola, 2017).
Anyone can fund their own business or venture, but they need to increase their capital
for that purpose. They need funds from elsewhere (Sieger & Minola, 2017).
Researchers agree that funds from family are always pre-dominant in a start-up
(Sieger & Minola, 2017). Through the given literature, we have generated the
following hypothesis H2:

H2: Family support for creativity relates positively to Entrepreneurial Intention.

Individuals possessing financial freedom or funds generally have a higher
entrepreneurial intention (Sieger & Minola, 2017). There are few empirical studies
about finance from family and entrepreneurial intention, but researchers state that
the link is positive or directly proportional (Sieger & Minola, 2017). Families with
close ties are believed to have high chances of supporting start-ups each other (Sieger
& Minola, 2017).

Every child grows, and particular characteristics are instilled in that child
through parents and the environment. That child develops those characteristics as
they grow. A child involved in creative activities will develop innovative attributes
throughout the growth process. No one comes creative by birth. The human thought
process is designed in ways that it learns different things in society (Suratno et al.,
2021). Even though some initial studies say that economic education can even make
difference in the process of building small businesses, especially the interactions
related to entrepreneurial intention (Suratno et al., 2021), financial education is crucial
nowadays because, in every organization, economic decisions are being made. A
wrong step in this particular decision-making could ruin your capital. Every
entrepreneur is tested in financial decision making and creatively dealing with this
decision involves the role of family (Suratno et al., 2021).

Primary education for an individual from the family is essential and economic
knowledge from the family increases individuals' creativity positively (Suratno et al.,
2021).

Creativity in University and Entrepreneurial Intention

Entrepreneurship is also now taught as an entire major field. Students who
take entrepreneurship as a major tend to score higher in creativity than those who
have selected a non-entrepreneurship major (Naveed Ahmed, n.d.). Furthermore,
students who have done courses related to entrepreneurship also tend to score higher
than business students (Naveed Ahmed, n.d.). If students do not get enough
entrepreneurial education from their particular institution, they will score

low in entrepreneurial intention (Naveed Ahmed, n.d.). If an individual gets
enough entrepreneurial literacy, that individual can do wonders in entrepreneurship
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and have inclined entrepreneurial intention (Naveed Ahmed, n.d.). With the above
literature, we have generated the following hypothesis H3:

H3: University support for creativity relates positively to Entrepreneurial Intention

Courses related to entrepreneurship boost and give confidence to individuals
to start new ventures (Naveed Ahmed, n.d.). Students who get the nerves together
and develop the intention to be an entrepreneur tend to be creative in attitudes and
behaviors compared to those with no intentions to become an entrepreneur(Ahmed
et al., 2010)

University should encourage students toward self-employment, diverting
them towards entrepreneurship and starting their own start-ups (Anjum et al., 2020).
Universities are headquarters for transitions in students' minds from jobs to self-
employment (Anjum et al.,, 2020). Background in entrepreneurial literacy has an
impact on entrepreneurial intention but is an indirect one (Zhang et al., 2014).
Students with positive attitudes have higher chances of becoming successful
entrepreneurs (Zhang et al., 2014).

While in a parallel universe, a research article declared in their paper that
university support does not significantly affect an individual's entrepreneurial
intention (Zampetakis & Moustakis, 2006a). Individual creativity is greatly affected
by the support from the university (Laguia et al., 2019a). This study from 2019
contradicts the above study done in 2006. We believe the results from 2019 are more
accurate because the research done in 2019 is being done at the PhD level, and the
2006 one is done at the BS level. Surely one would go over 2019 because it has
involved the theory of planned behavior (TPB), which is not everyone's cup of tea.

The university where we are conducting this survey supports students with
higher entrepreneurial intentions. National Incubation Centers (NIC) are installed to
nurture and guide students throughout their entrepreneurial journey. Final semester
students are specially given full attention as they enter their professional life.

Conceptual Framework

Entrepreneur
ial Intention

Individual's
Creativity

Material and Methods

Creativity in Creativity in
Family University

Sampling

A total of 100 different level students from Quetta, Pakistan took part in this
study (59% male; 41% female) shown in table 1. Different age group of students took
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part as shown in table 2. This sample consisted of 71% of undergraduate students,
26% graduates, 1% M.Phil students and 2% PhD students as shown in table 3.
Questionnaires were distributed among undergraduates by distributing it to them in
BUITEMS. For M.Phil. and PhD. Different lecturers and professors were contacted.
The data was generated using SPSS 22 software.

Table 1
Gender
Frequency Percent  Valid Percent Cumulative Percent
Valid Male 59 59.0 59.0 59.0
Female 41 41.0 41.0 100.0
Total 100 100.0 100.0
Table 2
Age
Frequency Percent Valid PercentCumulative Percent
Valid 15 to 20 19 19.0 19.0 19.0
21 to 25 76 76.0 76.0 95.0
26 to 30 1 1.0 1.0 96.0
Above 30 4 4.0 4.0 100.0
Total 100 100.0 100.0
Table 3
Qualification
Frequency Percent Valid Percent Cumulative Percent
Valid Undergraduate 71 71.0 71.0 71.0
Graduate 26 26.0 26.0 97.0
M.Phil. 1 1.0 1.0 98.0
PhD 2 2.0 2.0 100.0
Total 100 100.0 100.0

Questionnaire Design

In the questionnaire, Entrepreneurial Intention (dependent variable)
questions were drawn from the scale of (Fatoki Olawale Olufunso, 2010) . The
questions of the independent variables i.e. Individual Creativity, Creativity in Family
and Creativity in University questions were scaled from (Zampetakis & Moustakis,
2006a).

The questionnaire consisted a total of 17 questions. 3 questions were
demographic. 5 questions based on 5 scale were constructed for Entrepreneurial
Intention, 3 questions for individual’s creativity, 3 questions for creativity in family,
and 3 questions for creativity in university. All questions for independent variables
were constructed using 5 scale. Scaling 1 as strongly agree and 5 as strongly disagree.

Results and Discussions

For sample size we used G*power 3.1.9.4 software and our sample size was 74
but still we distributed 102 questionnaires. We have used multiple regression analysis
for our research because we have one dependent variable and more than one
independent variables.
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The first assumption of multiple regression analysis is to check the reliability
of the data and to check the reliability we have to check or find Cronbach’s Alpha
value. The data is reliable if your value of Cronbach’s Alpha is 0.7 or above. Our
Cronbach’s Alpha value is 0.808, which is greater than 0.7. It means that our data is
reliable. See table no. 4.

Table 4
Reliability Statistics
Reliability Statistics
Cronbach's Alpha N of Items
.808 14

The second assumption is validity. For validity we have used face validity.
Concerned questionnaire to our principal supervisor and after her approval for
validity the questionnaires were distributed so the data is valid.

The final assumption for multiple regression analysis is normality of data. For
normality of data, we have used skewness and kurtosis as shown in table no. 5.

Table 5
Descriptive Statistics
Descriptive Statistics

Std. Deviation Skewness Kurtosis
Statistic Statistic Std. Error Statistic
My professional goal is to become an 123812 603 241 _583
entrepreneur.
I want to be my own boss. 1.20651 1.461 241 1.178
I will start my business in the next five 129377 680 241 635
years.
I'll put every effort tq start and run 112254 1.062 241 369
my own business.
I have thought seriously to start my
own business after completing my 2.43427 6.106 241 50.425
study.
I think, I am a very creative person. 1.05006 .880 241 571
Ilike to t.ry novel thlr'llfs, despite 1.05692 457 a1 362
failure probability.
I can easily thl.nk a lot of different 98473 622 241 003
ideas.
My family members easily adapt to 1.0791 579 241 203

several circumstances.

My family members always are
thinking new ideas for making their 1.15365 471 241 -.657
life easier.

I can freely talk to my family members

1.15907 1.152 241 354
for what concerns me.
In my university you learn that there
are more than one solution to a 1.30097 433 241 -.863
problem.
In my university you learn to examine 118386 438 241 _518

old problems with new ways.
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In my university the faculty encourage
students to produce and employ new 1.26215 231 241 -.868
ideas.

Valid N (listwise)

The result for normality of data is not fully accurate but is acceptable for some
outcomes.

Table 6
Model Summary
Change Statistics
Adjusted Std. Error R Squat Sig. F
Model R R Squai Square the Estimi Chang« F Chang df1 df2  Change
1 .378a 143 116 3.92254 143 5.334 3 96 .002
a. Predictors: (Constant), uni, Ind, fff
b. Dependent Variable: eii
Table 7
Model Fit
Model Sum of Squares df Mean Square F Sig.
1 Regression  246.199 3 82.066 5.334 .002b
Residual 1477.089 96 15.386
Total 1723.288 99

a. Dependent Variable: eii
b. Predictors: (Constant), uni, Ind, fff

Table 8
Coefficients
Unstandardized Standardized Collinearity
Coefficients Coefficients . Statistics
Model Std t Sig.
B : Beta Tolerance VIF
Error
(Constant) 3.816 1.381 2.764 0.007
. Ind 0.406 0.21 0.192 1.933 0.056 0.901 1.109
Fff 0.44 0.193 0.239 2.283 0.025 0.816 1.226
Uni 0.109 0.167 0.067 0.654 0.515 0.846 1.182

a. Dependent Variable: eii

The following data tells us that there is positive relation between
Entrepreneurial Intention and Individual Creativity so, we accept hypothesis H1. The
significance is greater than 0.05 for Individual creativity. The data states that
Entrepreneurial Intention is directly proportional to Individual Creativity. It means
that increase in individual creativity increases entrepreneurial intention of an
individual.

The relationship for Creativity in Family is also positive, although it is not
fully greater than 0.05 but is acceptable. Hence, we also accept the hypothesis H2.
Creativity in Family also have significant effect on Entrepreneurial Intention of an
individual. This data states that Entrepreneurial Intention and Creativity in Family
are directly proportional which means that increase in creativity in family increases
entrepreneurial intention of an individual.
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The last variable Creativity in University does not have significant effect on
Entrepreneurial Intention of an individual. The value is 0.515 which is not significant
at all. Hence, we reject the final hypothesis H3. As Entrepreneurial Intention and
Creativity in University do not have significant relation so they are not directly
proportional.

Conclusion

The result of survey shows that out of three variables only two variables were
significant predators of Entrepreneurial Intention. The first one was Individual
Creativity. According to the survey if an individual is creative, thinks of novel ideas,
despite failure, and can think of a lot of different ideas that are a lot of chances that
the particular individual possesses high Entrepreneurial Intention. As we already
mentioned above that people who are right-brain thinkers are creative, so this
research also states that people who are right-brain thinkers have high chances to
have significant Entrepreneurial Intention.

The second variable that is significant predator of Entrepreneurial Intention is
Creativity in Family. According to the survey if the family members easily adapt to
several circumstances, always think of new ideas for making life easier have very
significant chances that individual in that particular family possess high
Entrepreneurial Intention. A supportive environment in family for creative thinking
pushes an individual towards creativity which in returns pushes the individual to
possess entrepreneurial intention.

The third and last variable is Creativity in Family. However, according to our
result and analysis, entrepreneurial intention is not associated with this independent
variable. This one was surprising for us because we thought that university could be
the role player in significance for entrepreneurial intention but the result contradicted
our pre-research assumption.

With this our research comes to the conclusion that Individual Creativity and
Creativity in Family are high predators of Entrepreneurial Intention and Creativity in
University is not associated with Entrepreneurial Intention. Among the three
independent variables, Individual Creativity is the most significant predator of
Entrepreneurial Intention.

Limitations:

Each and every study has limitations. The limitations could be opportunities
for future researches.

Firstly, our research was based on students and not entrepreneurs. The results
were drawn from business school students so, the results could be biased as other
departments were not involved. Future researches should involve other departments
too for more general findings.

Secondly, our research was based on intentions. It is not necessary that
intentions follow behaviors. An individual who possesses high entrepreneurial
intention might choose different path.

Thirdly, this research was limited to one country (Pakistan) only. Therefore, it
is suggested in limitation for future researches to broaden the researches to many
countries.
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